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Editor’s 
Viewpoint

The May 
growth is, 
undoubtedly, 
a huge 
morale-
booster and
also raises 
hopes for the 
future

An impressive growth in sales volume and a slew of launches by automakers 
made May a month to celebrate; and these two major developments are the 

focus of our current issue. After a long gap, all segments of the automobile industry 
were in the green and that is a cause for the much-needed relief, and plenty of 
cheer as well. Though, the growth comes on the low base of May last year when 
large parts of the country were under lockdown, it is undoubtedly a morale-booster 
and also raises hopes for the future. 

Despite several production constraints, carmakers posted healthy numbers in the 
month of May and many improved upon their April sales. Not just that, reports 
suggested that the top three players are inching towards pre-pandemic levels. The 
two-wheeler segment, too, showed robust growth and the outlook is also positive 
due to a variety of factors, including the opening up of schools, colleges and offices, 
the recent excise duty cut on fuel and the normal monsoon forecast. Commercial 
vehicles’ performance was no less praiseworthy and the segment is looking forward 
to the coming months with optimism due to the end of all travel restrictions and a 
gradual improvement in rural sentiment. 

The prevailing positivity, coupled with a consistent demand scenario, has 
encouraged several auto brands to introduce new products in the market or revamp 
and upgrade their existing models. That’s the gist of our Cover Story of the month. 
Although all the launches form part of our regular news coverage as well, the Cover 
Story focuses on the prominent features of the newly-introduced models and 
analyses the dominant trends in the industry. 

Deciphering the strategy behind the aggressive market push, our story also puts 
spotlight on the EV segment which saw the maximum number of launches. While 
Kia’s beginning of its sustainable mobility journey in India with the launch of EV6 
was the most significant development of the past month, luxury carmaker BMW 
also came up with its first purely electric model i4. EV market leader Tata Motors 
introduced an upgraded version of its Nexon EV, which is already ruling the Indian 
roads. Our report also takes due note of all other major launches, across the 
segments. 

Read all this, and much more, in the fresh monthly package! 
Enjoy!!

Positivity in the air

LATE JOGINDER P. MALHOTRA 
Founder

M.P MALHOTRA 
Chairman - Editorial board

SHILPA MALHOTRA 
Executive Editor
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Automakers flood market with
   new models and upgrades  

Launch spree

A SLEW of new launches and upgrades, in both 
four- and two-wheeler categories, during the 

past few weeks indicate the positive mindset of the 
automobile industry, besides reiterating the buoyant 
demand scenario. As near-normalcy prevails and 
economy heads towards recovery, the automotive 
industry, too, has displayed an upbeat and affirmative 
approach in its growth journey.

Having withstood one of the toughest challenges 
during the pandemic-induced lockdowns and

still struggling with a plethora of issues such as the 
semiconductor shortage, high manufacturing costs and 
rising fuel prices, the industry’s resolve is evident in the 
way it has kept the market abuzz.      

Determined to reach the pre-pandemic levels of 
sales volume in 2022, a solid foundation for which was 
laid during the last year itself, most auto majors are 
coming up with new models or introducing modified 
and upgraded versions of their popular models with 
regular intervals. The last month, in particular, witnessed 
heightened activity in this regard.



As electric mobility happens to be the booming 
segment with the Government also giving it a robust 
push, some of the top brands came up with their 
highly advanced four-wheeler EVs during the month. 
Though young entrants, or by-now established 
players, have been keeping the 2W EV market alive 
consistently, it were the four-wheeler EV launches and 
upgrades that hogged the limelight last month.

Prominent among these was the Kia India’s launch of 
EV6 that marked the South Korean major’s sustainable 
mobility journey in the country. Expressing confidence 
that EV6 will be a game-changer in the segment, 
the company also promised that it will make electric 
mobility fun and offer a joyful driving experience. The 
vehicle boasts an impressive real-world driving range, 
ultra-fast charging capabilities, and a spacious high-
tech interior.

No less significant was the launch of BMW’s mid-size 
sedan i4, which is the luxury carmaker’s first purely 
electric model, focused on driving dynamics. With a 
promised range of up to 590 km, the company claims 
i4 is the longest-range electric vehicle in India. With 
the launch, the BMW Group also became the first car 
manufacturer to offer the most extensive portfolio of 
electric cars in the country.

Adding further to the excitement was EV market 
leader Tata Motors’ launch of new Nexon EV MAX. 
The highly-acclaimed EV, which is ruling the Indian 
roads, has been brought in two trim options and is 
equipped with a 40.5 kWh lithium-ion battery pack 
that offers 33 per cent higher battery capacity and 
delivers an ARAI-certified range of 437 km. With more 
range, more power, and faster charging, the company 
is confident that the new version will provide an 
uncompromised EV ownership experience to its users.

Land Rover India’s introduction of Defender 110 on 
the last day of the last month brought in adventuring 
opportunities for up to eight adults across three 
rows of full-size seating. The new Defender, claimed 
the company, balances comfort with durability and 
capability.

Apart from these fresh launches, the market also saw 
Hyundai Motor coming up with the corporate edition 
of its Grand i10 Nios. Targeting progressing and 
young new-age customers, the company is hopeful 

that the new sporty and feature-loaded hatchback 
will meet their aspirations.  

Continuing with its product offensive, Stellantis 
India launched Jeep Meridian which, it said, offers 
a high level of sophistication and unmatched off-
road capabilities. It is a spacious three-row SUV with 
481-litres of boot space while seating five people and 
170-litres of space when all seven seats are occupied.

The two-wheeler segment also saw vigorous 
activity during the past weeks with Hero MotoCorp 
launching Splendor+ XTEC, the revamped edition 
of its most popular and best-selling motorcycle for 
almost three decades. The company claims to have 
added technologically advanced features and a smart 
modern design to its iconic vehicle, Splenour.

Two-wheeler major TVS Motor disrupted the EV 
segment with the launch of its iQube electric scooter 
in three avatars. The e-scoters claim to have the best-
in-class on-road range of 140 km and offer a host of 
intelligent connected features. All-electric mobility 
platform Odysse, too, launched its V2 and V2+ electric 
scooters during the period. 

With consumer sentiments remaining high, as 
reflected in the May sales numbers, there is unlikely 
to be any let-up in the launch spree in the coming 
weeks as well. As a bullish market shows appetite 
for more, Hyundai has already announced that it will 
introduce its global best-selling SUV brand Tucson 
to India in the second half of the calendar year. A 
new and revamped version of its compact SUV Venue 
would have already hit the market by the time you go 
through this piece. 
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May sales bring cheer
All segments put up healthy numbers

ALL segments of the automobile industry recorded good sales numbers for the month of May 2022 on Y-o-Y 
basis, while most carmakers showed improvement in sales as compared to the month of April.  

Though certainly a cause for great cheer, the sales growth comes from the low base of May 2021 when several 
states in the country were under the pandemic-induced lockdown. But battling the semiconductor shortages 
and increased manufacturing costs, the automakers put up an impressive performance in the month gone by.   

The country’s largest carmaker Maruti Suzuki reported a growth of 278 per cent in its domestic sales to 
124,474 units, as compared to a dismal sale of only 32,903 units in May 2021. In the mini cars segment, the 
company clocked sales of 17,408 units, followed by compact cars to 67,947 units and of 586 units of the mid-
size Ciaz. The sales of utility vehicles registered 28,051 units while the Eeco van reported sales of 10,482 units. 2.
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“The sales figures of May 2022 are not comparable with that 
of May 2021 as the operations of the company then were 
badly affected by COVID-related disruptions,” the carmaker 
said in a statement.

Tata Motors again moved up to the second slot during the 
month by clocking a two-fold increase in its May sales. The 
carmaker retailed 43,341 vehicles compared to 15,181 units in 
May last year. May’s sales included 39,887 units of ICE-run cars 
and 3,454 electric cars. The sales of electric cars saw significant 
growth on a year-on-year basis, jumping six times from 476 
vehicles sold in May last year. 

Hyundai Motor India’s May sales, including exports, crossed 
the 50,000-mark, with domestic numbers accounting for 
42,293 units. The Korean carmaker’s export numbers of around 
9,000 units were 57 per cent higher than that of the same 
period last year. 

Mahindra & Mahindra’s overall auto sales for May stood 
at 53,726 vehicles, while in the UV segment it sold 26,632 
vehicles, 7,748 units more than the same month last year. Mr. 
Veejay Nakra, President, Automotive Division, M&M Ltd, said, 
“With sales of 26,632 SUVs in May, we continued the growth 
momentum with all our brands performing well including 
XUV700 and Thar.”

Toyota sold 10,216 vehicles in May 2022, inching close to 
pre-COVID levels, but down 34 per cent over April 2022 sales. 
Toyota clocked sales of 13,066 units in the domestic market in 
May 2019. Its May 2021 tally was 707 units. 

Kia India posted sales of 18,718 cars with Sonet being the 
highest contributor with 7,899 units, followed by Seltos with 
5,953 units, Carens with 4,612 units and Carnival with 239 
units. The May sales were, however, lower as compared to last 
month’s sales of 19,019 cars.

Skoda Auto recorded sales of 4,604 vehicles 
in May compared to the 716 cars sold in 
May 2021. The company said that Slavia and 
Kushaq models contributed the most to its 
sales growth. MG Motor retailed 4,008 cars as 
compared to 1,016 vehicles sold in May 2021. 

The two-wheeler segment, which has been 
growing sequentially each month, showed 
robust year-on-year growth in wholesales, 
although the growth came on a low base of 
the last year. 

Hero MotoCorp clocked 4,52,246 unit 
motorcycle sales and 34,458 unit scooter 
sales in the domestic market during May 
2022. TVS motorcycle sales grew from 
1,25,188 units in May 2021 to 1,48,560 
units in May this year. Scooter sales of the 
company grew from 19,627 units to 1,00,665 
units.  

The country’s largest commercial vehicle 
maker Tata Motors reported highest sales for 
the SCV cargo and pickup segment at 14,899 
units in May. The auto major’s M&HCV 
category clocked sales of 8,409 units, I&LCV 
category of 4,474 units and passenger carriers 
of 3,632 units. 

For Mahindra, LCVs of 2T-3.5T clocked 
the majority sales of 17,289 units. This was 
followed by three-wheeler sales at 3,645 
units, LCVs less than 2T at 3,228 units and 
LCVs over 3.5T and MHCVs at 632 units.
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Kia begins electric journey in
India with the launch of EV6

‘A game-changer that will make e-mobility fun’

KIA India kick-started its EV journey in the country with the launch of EV6 at a price of Rs 59.95 lakh. The 
company has already received 355 bookings for the new EV, which is 3.5 times the planned number for 2022.

The EV6 marks the beginning of Kia’s sustainable mobility journey in the country. The vehicle boasts a highly 
impressive real-world driving range, ultra-fast charging capabilities, and a spacious high-tech interior. 

 Mr. Tae-Jin Park, Managing Director and CEO, Kia India, said, “The diverse customer base of India inspires 
us, and our strategy is to be in sync with their aspirations, and our efforts are targeted towards fulfilling the 
evolved customers’ needs. Now, we are ready for the next phase of our India journey with our investment in 
R&D, manufacturing, and development of EV infrastructure in India. We will offer futuristic and sustainable BEVs 
developed ground up to offer matchless in-cabin experience, long-range to reduce range anxiety, and the same 
thrill of driving as our other products.”

Mr. Tae-Jin Park, 
Managing Director and CEO, Kia India
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He said, "We are extremely proud to foray into the 
electric vehicle segment in India with our global best, the 
Kia EV6, and am confident that it will be a game-changer 
as our other products. I am confident that the EV6 will 
make electric mobility fun and offer a joyful driving 
experience to our customers.”

According to a press release, EV6 will be offered in India 
in two variants – GT-Line and GT-Line AWD. With globally 
awarded credentials and the first Kia to be rolled 

out under the brand's new design philosophy of 
'Opposites United', EV6 presents an exciting and 
compelling proposition for the new-age Indian, said the 
release.

EV6 will be offered in five colour options: Moonscape, 
Snow-white pearl, Runway Red, Aurora Black Pearl, and 
Yacht blue

The Kia EV6 is the first BEV built on Kia’s dedicated EV 
platform, the Electric-Global Modular Platform (E-GMP), 
and marks the beginning of Kia’s journey into the EV 
space in the country. It features an 800-volt ultra-fast 
charging capability, with a 10-80 per cent charge taking 
as little as 18 minutes using a 350-kW charger. 

Alongside its charging capabilities, the EV6 will 
be introduced in India with a long-range (77.4 
kWh) battery pack and provides up to 528 km of 
range on a single charge (RWD 77.4 kWh model 
on WLTP cycle), assisting in addressing range 
anxiety among customers, said the release. 

It gets the latest generation of Kia’s Smart 
regenerative braking system that recuperates 
kinetic energy to maximize driving range and 
efficiency. The EV6 comes equipped with four 
regenerative braking levels.

The Kia EV6 will be available in 15 select 
dealerships across 12 cities and will be equipped 
with charging infrastructure. Kia will be installing 
150kW chargers across all these EV dealerships 
or customer convenience. 

The EV6 will come with a smart charger 
capable of giving a peak power output of 22Kw, 
as standard for all customers and assistance 
will be extended to them in the installation at a 
place of their choice.
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BMW i4 debuts in India
‘First electric mid-size sedan with unlimited driving pleasure’ 

THE first-ever BMW i4 was launched in India on May 
26. It is the company’s first purely electric model 

focused on driving dynamics.
With this launch, BMW Group is the first car 

manufacturer to offer the most extensive portfolio of 
electric cars in India, said a press release by the luxury 
carmaker. .

The BMW i4 combines sporting prowess with a range 
that also convinces for long journeys with comfort, 
spaciousness and practical appeal, said the release.

Mr. Vikram Pawah, President, BMW Group India 
,said, “With the launch of the BMW i4, I am excited 
to introduce the first electric mid-size sedan in the 
country. BMW i4 effortlessly combines sheer driving 
pleasure with sustainability as never experienced 
before. Thanks to its unique combination of BMW 
eDrive technology, extremely slim and high-
voltage lithium-ion battery, rear wheel drive and 
advanced suspension kinematics, the BMW i4 gets 
an outstanding sporty feel. It is India’s longest range 
electric vehicle.”

The electric sedan is available in exciting metallic 
paintworks - Mineral White, Black Sapphire and 
Skyscraper Grey. Perforated Sensatec upholstery 
comes in Canberra Beige and Cognac color schemes.

The optional M Aerodynamic Kit with embellishments 
such as M aerodynamic bumpers, exclusive 18 or 
19-inch M light aerodynamic alloy wheels and M 
elements in high-gloss black enhance the dynamic 
and sporty character.

The first-ever BMW i4 comes with standard two-year 
warranty for unlimited kilometres. Repair Inclusive can 
extend warranty benefits from third year of operation 
to maximum fifth year without any mileage limitation. 
The batteries are covered by a warranty valid for eight 
years or up to 1,60,000 km.

Mr. Vikram Pawah
President 
BMW Group India
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According to the release, BMW i4 showcases the 
trailblazing union of dynamism and sustainability in 
a pure electric form. It has a look that will set one’s 
pulse racing, it said. 

The car’s futuristic exterior design combines 
athletic aesthetics with a clear surface language and 
progressive precision. It is the most aerodynamic 
electric vehicle in its class. The front is characterised 
by expansive closed surfaces and precise lines. 
The Grey inlay in the front apron and vertical side 
openings emphasises the functional, modern 
character of the vehicle. 

Open, luxurious and fascinating, the interior brings 
a driver-focused cockpit and an ambience with 
generous space. The BMW Curved Display adds 
a high-quality, modern touch to the cockpit. The 
interplay of high-quality materials, a multimodal, 
intuitive operating concept, with sport seats and 
sport steering wheel, separated areas for the driver 
and front passenger and acoustic glazing create an 
atmosphere that is delightful, said the release.

The large tailgate with automatic opening 
function makes loading and unloading from 
the 470-litre luggage compartment particularly 
convenient. In addition, the functional rear bench 
seat folds down with 40/20/40 split to provide 
maximum storage space and increase boot 
capacity up to 1,290 litres.

The i4 instantly accelerates from 0 to 100 km/hr 
in 5.7 seconds with an output of 340 hp. Making 
its debut, the extremely slim (110 mm) and high-
voltage lithium-ion battery integrated in the floor 
has a capacity of 80.7 kWh providing a range of 
up to 590 km. 

A host of BMW ConnectedDrive technologies 
continue to break the innovation barrier. 
BMW Live Cockpit Professional includes 
the freestanding BMW Curved Display with 
its connection between a 12.3-inch digital 
information display behind the steering wheel 
and a 14.9-inch Control Display with Navigation
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Tata introduces Nexon EV MAX
 ‘More range, more power, and faster charging’ 

TATA Motors on May 11 launched 
new Nexon EV MAX at a starting 

price of Rs 17.74 lakh (ex-showroom all 
India). 

It is powered by the high voltage 
state-of-the-art Ziptron technology 
and will be available in two trim 
options – the Nexon EV Max XZ+ and 
Nexon EV Max XZ+ Lux. The new EV 
will come in here colours– Intensi-Teal, 
Daytona Grey and Pristine White. Dual 
tone body colour will be offered as a 
standard.

Equipped with a 40.5 kWh lithium-ion 
battery pack, the Nexon EV Max offers 
33 per cent higher battery capacity and 
delivers an ARAI-certified range of 437 
km (under standard testing conditions). 
The Nexon EV MAX produces 105 
kW (143 PS) of power and delivers an 
instant torque of 250 Nm.

The Nexon EV Max will be available 
with options of a 3.3 kW charger or a 
7.2 kW AC fast charger. The 7.2 kW AC 
fast charger can be installed either at 
home or at workplace, which helps in 
reducing charging time to 6.5 hours. 

Commenting on the launch, Mr. Vivek 
Srivatsa, Head, Marketing, Sales and 
Service Strategy, Tata Passenger Electric 
Mobility Ltd, said, “Keeping customer 
centricity at the core and dedicated to 
bringing in newer products at regular 
and quick intervals, we are elated to 
launch the new Nexon EV MAX – an 
SUV that offers all EV users MAX 
freedom to undertake regular and 
uninterrupted long distance travel. This 
SUV offers more range, more power, 
and faster charging while improving 
the overall driving efficiency, providing 
an uncompromised EV ownership 
experience.”

According to a press release, the 
striking exterior of Nexon EV MAX has 
been complemented with significantly 
modernised interiors to match the 
progressing preferences of the 
discerning customers. The central 
console has undergone a significant 
revamp and gets a new uncluttered 
and clean design.

Nexon EV Max features 
three driving modes 
– eco, city and sport 
and gets eight new 
features on the upgraded 
ZConnect 2.0 connected 
car technology. 

With Nexon EV 
MAX, Tata Motors is 
introducing a Multi-
Mode Regen feature 
which will help customers 
to easily adjust the level 
of regenerative braking 
through switches on the 
floor console. 

The EV comprises 
enhanced safety features 
like ESP with i-VBAC 
(intelligent – Vacuum-less 
Boost & Active Control), 
Hill Hold, Hill Descent 
Control, Electronic 
Parking Brake with Auto 
Vehicle Hold and all 
4-Disc brakes. 
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Land Rover introduces Defender 130
   ‘Ideal for adventures for up to eight occupants’

LAND Rover introduced Defender 130 in India on 
May 31. Alongside the critically- acclaimed Defender 

90 and Defender 110, the Defender 130 adds another 
dimension to the all-conquering family of all-terrain 
vehicles, with adventuring opportunities for up to eight 
adults across three rows of full-size seating, said a press 
release.

A host of exterior and interior design enhancements 
and technologies distinguish Defender 130, uniquely 
balancing comfort with customary Defender durability 
and capability.

Mr. Nick Collins, Executive Director, Vehicle 
Programmes, Land Rover, said: “New Defender 130 
brings a new dimension of capability to our most durable 
and rugged family of vehicles. Its spacious interior 
welcomes and transports up to eight people in supreme 
comfort, enabling unparalleled sophisticated adventuring 
opportunities for families, with unique design signatures 
to create a distinct new Defender experience.”

Defender 130 has its own colour palette, with a new, 
exclusive Sedona Red option ensuring the 130 stands 
out in the line-up. The exterior is complemented by 
the Extended Bright Pack – available in addition to the 
existing Bright Pack.

Inside, thoughtful storage and convenience solutions 
are provided for every passenger across all 

three rows of seating. The interior design features 
new colour and material options, providing an 
amplified all-terrain experience. 

The latest connected technologies and chassis 
systems – including a new, larger 28.95 cm (11.4) 
Pivi Pro touchscreen, standard Electronic Air 
Suspension and Cabin Air Purification Plus – provide 
the ultimate support and comfort for modern off-
road excursions.

According to the release, Defender’s iconic 
silhouette has been elegantly extended by 340 
mm at the rear to provide enhanced interior space 
across all three rows, without compromising its 
unparalleled all-terrain capabilities.

Land Rover engineers have created an impressive 
interior space by effectively shrink-wrapping interior 
packaging components around the body-in-white, 
maximising the amount of usable interior space.  

The vehicle provides a spacious and practical load 
area, with up to 3,893 l of cargo volume even with 
the rearmost seats in place. When the seats are not 
in use, they stow to create a large loading area.

Interior air quality on every trip is enhanced by 
Cabin Air Purification Plus, which makes its Defender 
debut in the new 130. It is fitted to the largest 
Defender in the line-up as standard.
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Corporate edition for new-age buyers

MOTOR India on May 23 introduced Grand i10 Nios 
corporate edition with prices starting at Rs 6,28,900 (ex-

showroom). 
Powered by the 1.2 l Kappa Petrol engine, it will offer comfort 

and convenience to new-age buyers while encompassing a new 
sporty and hi-tech appeal, said a press release by the carmaker. 

Mr Tarun Garg, Director (Sales, Marketing & Service), Hyundai 
Motor India Ltd. said, "Hyundai conceptualised the Grand i10 
Nios for progressive and young new-age customers in India. 
Having witnessed a trailblazing sales run since its launch, we 
are glad to now introduce the sporty and hi-tech focused 
corporate edition on the Grand i10 Nios to induce delight and 
enhance the value offered to new-age buyers. With unique and 
innovative aesthetic enhancements and technology, we are sure 
the corporate edition will captivate the aspirations of customers 
looking for a sporty, feature-loaded and efficient hatchback.”

The corporate edition is based on the Magna trim with 5MT 
/ AMT transmission options, mated to the fuel-efficient 1.2 l 
Kappa Petrol engine. The exterior enhancements include: gun 
metal styled wheel, roof rails, rear chrome garnish, corporate 
emblem, black painted ORVM and glossy black radiator grill for 
all-body colours.

To lend a touch of sportiness and 
induce fun-filled driving experiences, 
the corporate edition will feature sporty 
all-black interiors with red colour inserts 
(seats, AC vents and gear boot). 

To offer customers added hi-
tech and convenience features, the 
corporate edition will include: 17.14 
cm (6.75”) touchscreen infotainment 
with navigation through smartphone 
mirroring.

Mr Tarun Garg
Director (Sales, Marketing & 
Service), Hyundai Motor India

Hyundai Introduces Grand i10 Nios
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Jeep Meridian is here!
‘An authentic SUV experience with 

high-level sophistication’

THE new Jeep Meridian has been launched at an introductory price 
of Rs 29.90 lakh (ex-showroom India). The all-new three-row Jeep 

SUV is designed to disrupt the segment. It leverages its globally-proven 
engineering prowess coupled with Indian insights to deliver an authentic 
SUV experience with high-level sophistication, said a press release.

The vehicle’s design is inspired by the iconic Jeep Grand Cherokee as it 
redefines the premium SUV segment with its many best-in-class features, 
including the fastest acceleration and highest power-to-weight ratio. The 
highly capable and agile SUV can go from 0-100 km/h in just 10.8 seconds 
and can attain a top speed of 198 km/h.

Launching the all-new Jeep Meridian, Mr. Roland Bouchara, CEO & 
Managing Director, Stellantis India, said, “The product offensive that 
we started in 2021 continues with the launch of the Jeep Meridian as 
the third product from our portfolio – Made in India followed by Grand 
Cherokee later this year. The Jeep Meridian offers duality with a high level 
of sophistication and unmatched off-road capabilities. The customers will 
get to experience performance and features seen for the first time in this 
segment.”

Mr. Nipun J Mahajan, Head of 
Jeep Brand India, said, "Brand 
Jeep believes it is time for Indian 
customers to kick-start a new 
adventure in the refined and 
capable Jeep Meridian. Our 
pricing reflects our intent to 
disrupt the segment and offer 
unmatched value for customers 
seeking a powerful, spacious, and 
sophisticated SUV.”

Mr. Nipun J Mahajan 
Head of Jeep 
Brand India
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Jeep Meridian gets the first-in-segment completely 
independent front and rear suspension setup. It 
comes equipped with Frequency Selective Damping 
(FSD) and Hydraulic Rebound Stopper (HRS) to ensure 
a smooth ride, top-notch comfort, and superlative 
driving dynamics for all kinds of roads and terrains.

The SUV also promises the best steering control in 
the segment, thanks to the lowest parking torque 
of 2.2 Nm and a dynamic torque of 4.3 Nm. Its 
credentials are further strengthened by the terrain-
proven unibody SW platform which helps bring the 
authentic Jeep DNA to life and amplify the offering 
with unparalleled sophistication and performance.

Jeep Meridian is available across two trims, Limited 
and Limited (O), with various features to ensure 
occupants' convenience and comfort. 

Jeep Meridian is powered by a 2.0-litre turbocharged 
diesel engine that generates 125 kW (170 HP) at 3,750 
rpm and a maximum torque of 350 Nm available 
between 1,750-2,500 rpm.

According to the release, Jeep Meridian is a spacious 
three-row SUV with 481-litres of boot space while 
seating five people and 170-litres of boot space 
when all seven seats are occupied. Beside its spacious 
interior, the cabin offers easy accessibility thanks to 
provisions such as the one-touch fold-and-tumble 
seats in the second row and the 80-degree door 
opening angle to help passengers get in and out with 
ease.

It also offers the best cooling performance in its 
class: the SUV cools up to 30 per cent faster than 
competitors, said the release.
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Hero Splendor comes in a new avatar
‘Progressive, innovative and packed with features’

HERO MotoCorp on May 19 launched the new 
edition of its iconic motorcycle Splendor – the 

Splendor+ XTEC.
Progressive and innovative, offering everyday 

practicality, the new Hero Splendor+ XTEC is 
packed with features such as full digital meter with 
Bluetooth connectivity, call & SMS alert, RTMI (real 
time mileageiIndicator), low fuel indicator, LED high 
intensity position lamp (HIPL) and exclusive graphics. 

Additionally, it comes with an Integrated USB 
charger, side-stand engine cut-off and Hero’s 
revolutionary i3S Technology, (Idle Stop-Start System).

Mr. Malo Le Masson, Head of Strategy and Global 
Product Planning, Hero MotoCorp, said, “Hero 
Splendor is the most popular and the best-selling 
motorcycle in India, a true companion to millions 
across India. It has been an icon for almost three 
decades and will still continue to inspire many 
with the launch of the Splendor+ XTEC model, 
adding technologically advanced features and 
a smart modern design. This is the latest model 
complementing the XTEC technology umbrella that 
has been an overwhelming success since its launch 
on the Hero Glamour 125, Pleasure+ 110 and Destini 
125.”

Mr. Ranjivjit Singh, Chief Growth Officer, Hero 
MotoCorp, said, “Hero Splendor has been a 
trendsetter for decades. The motorcycle has been 
impressing a diverse range of customers with its trust, 
style, performance and its enhanced range of comfort 
features. We are certain Hero Splendor+ XTEC will 
yet again set a new benchmark – in terms of both 
technology and visual style, and deliver on the brand 
promise of comfort and safety.”

The Splendor+ XTEC with segment-first Full Digital 
meter with Bluetooth connectivity, provides the rider 
with maximum functionality and information.  

The full digital display offers practical and user-
friendly functions.

 
Ensuring utmost safety for both rider and pillion, 

Splendor+ XTEC features a side-stand visual indication 
and a ‘side-stand engine cut-off’. The motorcycle also 
features a Bank-angle-sensor that cuts-off the engine 
during a fall.

The LED high intensity position lamp (HIPL) and new 
graphics lends Splendor+ XTEC, a great new look. The 
unconventional LED strip enhances an iconic front 
end.

The four new colour schemes in Sparkling Beta Blue, 
Canvas Black, Tornado Grey and Pearl White, highlight 
the dynamic appearance of the new Splendor+ XTEC. 

The new Splendor+ XTEC comes with a 97.2cc BS-VI 
compliant engine producing a power output of 7.9 
BHP @ 7000 RPM and torque on demand of 8.05 NM 
@ 6000 for a high- performance ride. 
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TVS launches iQube e-scooter
Three variants, host of intelligent features 

TVS Motor on May 18 launched iQube electric scooter 
in three avatars that come loaded with best-in-

class on-road range of 140 km on a single charge. The 
e-scooters will offer a host of intelligent connected 
features. 

Mr. Sudarshan Venu, Managing Director, TVS Motor 
Company, said, “The launch of the new TVS iQube is a 
testament to our commitment of offering world-class EV 
technology with never-before intelligent and personalised 
connected experience. TVS Motor has been investing in 
electric technologies for more than ten years now, and 
TVS iQube has provided thousands of our customers with 
an unparalleled electric riding experience.”

Mr. Manu Saxena, Senior Vice-President - Future 
Mobility, TVS Motor Company, said, “The exciting all new 
TVS iQube series provides more choice to a large group of 
customers. The new TVS iQube series packs higher range 
plus multiple charging options and comes with class-
leading display and UI options. Additionally, it is loaded 
with the new-age connected features, applications and 
connected on-device experience.”

TVS iQube series offers a choice of three 
variants, in 11 colours and three charging options. 

The top-of-the-line variant, TVS iQube ST is 
powered by TVS Motor designed 5.1 kWh battery 
pack and delivers best-in-class 140 km of on-
road range per charge. It hosts intelligent ride 
connectivity with 7” TFT touchscreen with 5-way 
joystick interactivity, music control, proactive 
notifications including vehicle health, 4G 
telematics and OTA updates. It is available in four 
colour options.

The TVS iQube S variant comes with battery 
specification of 3.4 kWh and delivers a practical 
100 km on-road range per charge. It offers 
a 7” TFT, with an intuitive 5-way joystick for 
interaction, music control, theme personalisation, 
proactive notifications including vehicle health.

TVS iQube base version comes with battery 
specification of 3.4 kWh and delivers a practical 
100 km on-road range per charge, 5” TFT with 
turn-by-turn navigation assist.
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Odysse launches V2 
and V2+ e-scooters
ALL-electric mobility platform 

Odysse on May 16 announced the 
launch of V2 and V2+ electric scooters, 
priced between Rs 75,000 and Rs 
97,500 (ex-showroom). 

These scooters, said a press release, 
are equipped with dual water resistant 
IP 67 rated battery options, which 
ensures an uninterrupted driving of 
150 KM/charge.

It further said that with the newly 
launched waterproof motor and 
battery, it will significantly improve 
vehicles performance and durability as 
well as reduce repair and maintenance 
during rain. Along with access to 
a wide range of colour selection, 
consumers will also get features like 

anti-theft lock, passive battery 
cooling, huge boot space, 12 inch front 
tyre and LED lights amongst others.

Mr. Nemin Vora, CEO of Odysse, 
said, “It gives us great pride to 
be launching Odysse’s V2 & V2+. 
India is transitioning towards clean 
mobility and with Odysse we want to 
bring about a change in how people 
commute. The newly launched scooter 
is a step forward to strengthen our 
product portfolio, where electric 
scooters are consistently witnessing an 
encouragingly high demand. Odysse 
V2+ with its 150 km mileage will 
resolve customers from range anxiety 
along with providing them refreshing 
colour and amazing features.”    

Mr. Nemin Vora
CEO Odysse
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Mahindra launches G75 Smart

MAHINDRA’S Construction Equipment Division 
(MCE announced the expansion of its road 

construction equipment range with the launch of 
RoadMaster G75 Smart, at Excon in Bengaluru.

Speaking on the occasion, Mr Jalaj Gupta, Business 
Head, Commercial Vehicles Business Unit, Mahindra 
& Mahindra Limited, said, “We at Mahindra are 
committed to provide disruptive products and 
services for our customers and are launching yet 
another product innovation in the fast-growing 
road construction equipment segment, the 
Mahindra RoadMaster G75 Smart Motor Grader. It 
has been designed and developed in India based 
on deep insights of the needs of smaller road 
contractors.”

According to a press release, RoadMaster G75 Smart 
offers road contractors, liberation from compromised 
makeshift solution, such as manual labour and farm 
tractor-based graders. It is the ideal machine for 
spreading and grading applications for the rural, semi-
rural and district roads, land development, internal 
housing and commercial roads. 

It is powered by a 74 HP Mahindra CRDi engine 
which is coupled with a 3 m (10 ft) wide blade 
and iMAXX telematics solution. This equipment is 
optimised to deliver zero compromise grading at an 
equipment cost marginally higher to tractor grader 
but still fractional as compared to conventional motor 
graders making it ‘Profit Ka Partner’ of small road 
contractors, said the release.
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Hyundai Tucson arrives in
  second half of the year 

HYUNDAI has announced that that it will introduce its global 
best-selling SUV brand Tucson to India in the second half of 

the calendar year. 
Mr Unsoo Kim, MD & CEO, Hyundai Motor India Limited, said, “As 

India’s No. 1 SUV brand of CY2020 and CY2021, Hyundai is geared 
up to induce customer delight and excitement with the introduction 
of our global best-seller the all-new Tucson.”

According to a company press release, the all-new Tucson is 
a design revolution that has power to transform the perception 
of a premium SUV. Its head-turning and striking looks create an 
impressive yet bold road presence. 

It is crafted to meet and exceed the aspirations of new-age 
luxury seekers and those who actively embrace the integration of 
most advanced global technologies, stunning modern design and 
enthralling performance in their lifestyles, said the release.

Mr Unsoo Kim, 
MD & CEO, Hyundai Motor India
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Tata signs MoU for acquisition
 of Ford India’s Sanand plant

TATA Passenger Electric Mobility Limited (TPEML), 
a subsidiary of Tata Motors, and Ford India Private 

Limited (FIPL) on May 30 signed a Memorandum of 
Understanding (MOU) with the Government of Gujarat 
for the potential acquisition of FIPL’s Sanand vehicle 
manufacturing facility.

The acquisition will include land & buildings, vehicle 
manufacturing plant, machinery and equipment and 
transfer of all eligible employees of FIPL Sanand’s 
vehicle manufacturing operations, subject to the 
signing of definitive agreements and receipt of relevant 
approvals, said a press release. 

FIPL will operate its powertrain manufacturing facilities 
by leasing back the land and buildings of the powertrain 
unit from TPEML.

The Ford India vehicle manufacturing site at Sanand 
is a state-of-the-art site. TPEML would invest into 
new machinery and equipment which is necessary 
to commission and make the unit ready to produce 
its vehicles. With the proposed investments, it would 
establish an installed capacity of 3,00,000 units per 
annum, which would be scalable to more than 4,00,000 
units.

The MOU for a potential acquisition of this unit 
is a win-win for all stakeholders and helps Tata 
Motors accelerate the enhancement of its PV/EV 
manufacturing capacity. The unit is adjacent to 
the existing manufacturing facility of Tata Motors 
Passenger Vehicles Ltd at Sanand.

Dr. Rajiv Kumar Gupta, Additional Chief Secretary, 
Government of Gujarat, said, “This MoU is intended 
to catalyse a win-win for all the stakeholders and 
ensure a smooth transition. This effort reinforces 
Gujarat’s image as a progressive, investment-
friendly state and its resolve to further strengthen 
the state as a leading automotive hub in the 
country.”

Mr. Shailesh Chandra, Managing Director, Tata 
Motors Passenger Vehicles Limited and Tata 
Passenger Electric Mobility Limited, said, “Tata 
Motors has a strong presence in Gujarat for 
more than a decade with its own manufacturing 
facility at Sanand. This MoU further reinforces 
our commitment to the state by creating more 
employment and business opportunities.”

Mr. Shailesh Chandra
Managing Director, 

Tata Motors Passenger Vehicles

Dr. Rajiv Kumar Gupta,
Additional Chief Secretary, 

Government of Gujarat
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GREAVES Cotton Limited has appointed Mr. Sanjay Behl as the CEO & Executive Director 

of Greaves Electric Mobility and Dr. Arup Basu as Deputy Managing Director of Greaves 
Cotton Ltd. Both will report to Mr. Nagesh Basavanhalli, MD and Group CEO. 

Mr. Behl, who comes with a rich experience in consumer-facing businesses, will focus on 
leading the accelerated growth of the electric mobility business, said a press release by the 
company. In his role, Dr. Basu will lead the development and execution of long-term

strategies of GCL and will oversee implementation of overall Corporate Purpose and Vision 
of GCL across Engines and Retail Business. He brings over 30 years of experience. 
Mr. Basavanhalli said, “I am delighted to welcome Dr. Arup Basu and Mr. Sanjay Behl into the leadership team 

of the Greaves Cotton Group. Their immense experience in transforming and growing Indian businesses at global 
scale will help us accelerate our growth.”

Sanjay Behl is CEO & ED of Greaves Electric 

Mr. Sanjay Behl

OMEGA Seiki Mobility on May 19 announced the appointment of Ms. Nida Khanam 
as Chief Human Resource Officer (CHRO) and Mr. Vivek Dhawan as the Director for 

Sales, Marketing, and Service to strengthen its leadership team. 
Ms. Khanam is joining the company at a time when OSM is expanding to new heights 

not just in terms of volumes and numbers but also adding best people from across 
industries, said a press release. She will focus on strengthening the organisational culture 
and HR practices in the company, added the release.

“My vision would be to make OSM a company of people’s choice and a great place to 
work for,” Ms Khanam said after taking over her new assignment.

Mr Dhawan comes with nearly three decades of experience and has previously 
contributed to the success of several leading firms, said the company release.

Mercedes appoints Kulkarni as ED & Head of Operations, India 

Nida Khanam to head Omega HR operations 

Mercedes-Benz on May 30 announced the appointment if Mr. Vyankatesh Kulkarni 
as the Executive Director and Head of Operations in India. 

He will lead Mercedes-Benz India’s transformation journey into electrification and 
technology driven digitisation and ‘Smart Manufacturing’ prowess, said a press release 
issued by the luxury carmaker.

Highly tech-savvy, Mr. Kulkarni brings over 20 years of rich experience in technology, 
planning, manufacturing operations and supply chain, added the release. 

His appointment became effective from June 1. Mr. Vyankatesh Kulkarni

PEOPLE
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Ms. Nida Khanam
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MG achieves 1L-milestone
MG Motor India announced that it has become 

a part of 1,00,000 happy families in India. This 
marks a new milestone in the brand's journey centred 
on constant innovation, experiential customer service, 
and a dedication to sustainability and community, said 
a press release by the company.

From introducing new technologies to empowering 
women, MG has made a difference beyond just selling 
cars, added the release. 

The brand introduced India’s first Internet SUV 
Hector, the first pure electric internet SUV ZS EV, 
first autonomous (Level 1) premium SUV Gloster and 
Astor, India's first SUV with a personal AI assistant and 
Autonomous (Level 2) technology.

MG said the release, has also solidified the concept 
of Car-as-a-Platform (CaaP), making cars smarter and 
safer. The brand is moving swiftly towards its vision of 
CASE (Connected, Autonomous, Shared, and Electric) 
mobility in India, it added.

Commenting on the milestone, Mr. Rajeev Chaba, 
President and Managing Director, MG Motor India, 
said, “We are grateful for the love and trust that we 
have received after establishing a solid foundation 
focused on employees, dealers, suppliers, and 
customers. Our dedication to bringing positive 
changes to the Indian mobility space through smart 
mobility solutions and creating a sustainable future is 
becoming stronger every day.”
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DICV celebrates a decade

DAIMLER India Commercial Vehicles (DICV), a wholly-owned 
subsidiary of Daimler Truck AG, celebrated the completion of 10 

successful years of operations in India. 
DICV started its operations in 2012 with an aim to transform 

the commercial vehicle industry in India with new benchmarks in 
engineering, technology, safety and comfort in BharatBenz trucks and 
buses, said a press release. 

In its first decade in the Indian market, DICV achieved domestic 
sales of more than 125,000 vehicles, exported over 50,000 vehicles 
and more than 200 million parts to over 60 countries around the 
world.

Mr. Satyakam Arya, Managing Director & CEO, Daimler India 
Commercial Vehicles, said, “In the past decade, we have set new 
benchmarks in the Indian CV industry by introducing fully-built, 
factory-fitted truck cabins, we were the first CV manufacturer 
to launch trucks and buses with BSVI engines and have set high 
standards of quality, safety and comfort in the market. We have 
achieved sustainable growth in our domestic as well as exports 
businesses and have a plan to accelerate our foray in these two areas, 
in the coming years.” 

Mr. Satyakam Arya
Managing Director & CEO, 
Daimler India Commercial Vehicles



www.autoguideindia.com 31

MILESTONES

Hyundai Venue crosses
3-lakh sales milestone

HYUNDAI Motor India on May 26 announced that its 
compact SUV Venue has crossed three-lakh unit sales in 

India, since its launch in 2019.
Mr Tarun Garg, Director (Sales, Marketing & Service), Hyundai 

Motor India Ltd., said, “The success of Hyundai Venue is a 
proof of customer love for our hi-tech and feature-packed 
product offerings. Venue has been a model of many firsts, 
right from the introduction of Advanced Bluelink connected 
car technology to the highly innovative iMT (Intelligent Manual 
Transmission), continuing to excite customers’ year on year. 
We are absolutely delighted with the success of Venue and are 
thankful to all our customers for the love and trust bestowed 
on Brand Hyundai.”

Hyundai introduced the Venue in 2019 
as India’s first connected SUV, featuring 
Advanced Bluelink connected car technology. 
With a host of 33 connected car features, it 
was an instant hit among customers, said a 
press release issued by the company.

Mr Tarun Garg
Director (Sales, Marketing 
& Service), Hyundai Motor 
India Ltd.



GENERAL VK Singh, Union Minister of State for the 
Ministry of Road transport and Highways and Civil 

Aviation, on May 13 asked the automakers to develop 
and bring in safer designs and features in the vehicles as 
part of an effort to reduce road accidents in the country .

“Automobile makers should come forward in the 
initiative for reducing road crashes. There should 
be research and innovation as vehicles should have 
adequate safety features for reducing road accident 
fatalities” he said while inaugurating  road safety 
conference on the theme ‘Safer & Sustainable Mobility 
with Innovations & Technology’ organised by Assocham, 
in New Delhi. 

“India accounts between 1.35 and 1.50 Lakh road 
accident fatalities each year with young productive 
people loosing life the maximum it is worse than a war. 
The road safety awareness should be a 365day affair 
and the Indian corporate sector should encourage its 
members to adopt safe driving practices to minimise 
road accidents as road safety is a collective effort and 
should work on ‘Jan Bhagidari‘ basis ,” the minister said .

The minister enumerated the various steps taken by 
the Government to reduce road fatalities including 
improving road engineering and delegating powers at 
lowest level to improve roads and remove engineering 
faults.

“India accounts for more than 11 per cent of total 
global road accidents and is signatory to the UN 
declaration to reduce 50 per cent road accidents by the 
year 2030 The Union Ministry of Road Transport and 
Highways has reduced the target to the year 2025. The 
International Road Federation (IRF), as part of its effort 
to reduce road accident deaths, is focusing on E’s of 
road safety including engineering, vehicle engineering, 
education, enforcement and emergency care“, said  
Mr KK Kapila, President Emeritus, International Road 
Federation (IRF) a global road safety body while 
delivering the keynote address at the conference.

The India chapter of the IRF, he said, has chosen seven 
worst affected highway stretches of 150-200 km each in 
seven sates with highest road accidents, namely, Uttar 
Pradesh, Madhya Pradesh, Maharashtra, Tamil Nadu, 
Rajasthan, Kerala and Karnataka. “The objective of the 
exercise is to transform these highway stretches, in 
association with the state Governments, into forgiving 
roads with almost zero fatalities and serious injuries,” said 
Mr Kapila.

He was of the view that strict enforcement with 
appropriate penalties, accompanied by public awareness 
of laws will be a critical factor in reducing road traffic 
injuries and deaths.

The other eminent speakers at the conference included 
Mr Hitender Mehta, Co-chairman, Assocham, Mr Vinod 
Pandey, Chairperson, CSR, BMW India, Mr Puneet Anand 
, Assistant Vice-president, Hyundai Motor, Mr Gaurav 
Gandhi, GM ,CSR, Maruti Suzuki India and Mr Nitin Pawar, 
GM, Honda Motorcycle and Scooters.

Minister’s call to automakers 

‘Bring in safer designers and
 features to curb road mishaps’  

GOVERNMENT INITIATIVES
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Minda posts strongest-ever
financial performance

MINDA Industries limited (MIL) on 
May 24 announced its results 

for quarter and year ended March 
31, 2022. At a consolidated level, the 
company registered the highest-ever 
quarterly performance with revenue 
of ₹ 2,415 Cr in Q4 FY22 as against ₹ 
2,238 Cr for corresponding quarter 
i.e., Q4FY21, registering a rise of 8 per 
cent, while it grew by 11 per cent QoQ 
compared to ₹ 2,181 Cr in Q3FY22.

The EBITDA for Q4 FY22 has been 
reported as ₹ 276 cr vis-à-vis ₹ 235 
Crs in Q3 FY22. Profit before tax for 
Q4 FY22 was at ₹ 175 cr as against ₹ 
141 cr in Q3 FY22. PAT (MIL Share) for 
the quarter is ₹ 144 Crs in Q4FY22 as 
against ₹ 140 cr in Q4FY21 and ₹ 101 
Crores in Q3FY22. 

Similarly, the revenue for FY22 was 
highest ever and stood at ₹ 8,313 crore 
as against ₹ 6,374 crore for FY22, a 
Y-o-Y growth of 30%. The EBIDTA for 
FY22 is ₹ 885 crore in comparison to ₹ 
725 crore for the corresponding period 
last year. Further, the group registered 
a PAT (MIL Share) of ₹ 356 crore in 
comparison to ₹ 207 crore in the 
corresponding period last year.

The Board has recommended a final 
dividend of ₹ 1 per share i.e. 50 per 
cent of face value. Along with the 
interim dividend, the total dividend for 
the year is ₹ 1.5 per share translating 
to a payout ratio of 12 per cent on the 
consolidated net profit of the company 
for the year.

Mr Nirmal K Minda, CMD, 
Uno Minda Group, said, 
“Despite turbulent times 
for the auto industry, on 
the back of shortage of 
semi-conductors, rising 
input costs, geo-political 
tensions, our company was 
able to register growth in its 
revenues and profitability. 
We believe that the auto 
industry is at the cusp of 
revival, with favourable 
Governmental policies, 
with more and more new 
product launches planned 
by OEMs for the coming 
year, we are optimistic 
of demand scenario and 
sentiments improving going 
forward. UNO Minda Group, 
with its multiple product 
categories and long-standing 
relationships with OEMs in 
India and globally is strongly 
poised to capitalise on this 
opportunity to achieve the 
next level of growth in our 
revenues and profitability.” 

Mr Nirmal K Minda
CMD, Uno Minda Group
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Hala receives $1-million funding 

iVOOMi begins test ride of S1 

HALA, a 100-pc electric ride-sharing platform, has 
announced that it has raised $1 million, led by 

Magnifiq Securities.
The fresh funds will be used to increase the number 

of electric vehicles by 5X times, improve infrastructure 
for swapping, and research and develop new product 
offerings, said a press release. 

Hala Mobility, it said, was a part of T-Hub’s Lab32 
and T-Angel cohort, which connected it with angel 
investor networks, HNIs, CXOs and Finance VPs of the 
leading corporates which resulted in securing investor 
connection with Magnifiq Securities. 

Mr. Srikanth Reddy, Founder & CEO, Hala Mobility, 
said, “Since the beginning of our operations, Hala
 has covered eight million green kilometres saving 717 tonnes of Co2 emissions, saving 300K litres of petrol 
consumption and doing 32,000 battery swaps a month. We are aiming to create the largest ecosystem for all 
things EV and are delighted by the support provided by our investor.” 

Mr. Rahul, Co-founder of Magnifiq, said, “Hala has shown tremendous growth potential in the EV space and we 
are positive that there are many good things in store for it in the years to come.”

iVOOMi Energy commenced the test rides of its S1 e-scooters 
on May 28. In the first phase, the test rides are rolled out at the 

company’s select dealerships.
The S1 e-scooter, said a press release, is approved by 

International Centre for Automotive Technology (ICAT). It is 
powered by a 2kW electric motor that offers a top speed of 50-
54 kmph. The e-scooter offers a riding range of 100 km on a full 
charge and can be fully charged in three to four hours.

Mr Sunil Bansal, Managing Director & Co-founder, iVOOMi 
Energy, said, "We are delighted to start with the test ride of our 
newly-launched S1 electric scooter and give potential customers 
hands-on experience with our product. We are confident 
that the S1 will be a game-changer in the electric scooter 
segment and we see this as an opportunity to demonstrate the 
performance of our solid-state electric motor, which offers a 
great driving experience and efficiency. "

Srikanth Reddy Kalakonda, Snehith Reddy Meda and Anand Pareek
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SPREADING WINGS

Ather set to open eight
retail centres in Kerala

BMW Motorrad opens its
second dealership in Bengaluru

ATHER Energy is set to expand its retail presence in Kerala by opening 
eight new experience centres in Kollam, Trichur, Palakkad, Kannur, 

Kasaragod, Alappuzha, Kottayam, and Pathanamthitta. 
The rapid retail expansion in Kerala is driven by the phenomenal 

response to the Ather 450X and 450 Plus electric scooters and an 
overwhelming interest by retail partners, said a press release.

Ather, it said, has seen a surge in consumer interest and encouraging 
demand nearly 12X since the opening of the first Ather Space in Kerala 
last year. Kerala being one of the largest markets for Ather Energy, has a 
high rate of EV adoption, and the market acceptance for premium electric 
two-wheelers has been encouraging, added the release. 

Mr. Ravneet S Phokela, Chief Business Officer, Ather Energy, said, 
“The consumer response in Kerala has been truly amazing and it is not 
surprising that with this launch, Kerala will have the largest retail presence 
of Ather experience centres across all states.” 

JSP Motorrad has been appointed as the second BMW 
Motorrad dealer partner in Bengaluru. The dealership, 

located at Kathalipalya in Koramangala, is headed by Mr. 
Sudarshan Ponraj, Dealer Principal, JSP Motorrad.

Mr. Vikram Pawah, President, BMW Group India said, “We 
are thrilled to appoint the second BMW Motorrad dealership in Bengaluru with our trusted partner JSP Motorrad. The new 
facility will play an instrumental role in offering a personalised, emotional and premium experience.”

Mr. Sudharsan Ponraj, Dealer Principal, JSP Motorrad, said, “We take great pride in our long-term relationship with BMW 
Motorrad and are thrilled to extend our operations to Bengaluru.”

The dealership facility is spread across 8,300 sqft. The showroom showcases 11 motorcycles, a customer lounge, cafe and a 
wide array of BMW Motorrad accessories and lifestyle merchandise. The 2,000-sqft aftersales facility has six mechanical bays 
for complete vehicle service. 

SPREADING 
         WINGS
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BYD India partners with three
EV charging network providers 

BYD India, a subsidiary of the Warren Buffett-backed new energy vehicle manufacturer BYD, has partnered 
with three electric vehicles charging network players in the country to enhance customer convenience and 

experience for re-charging EVs.
A press release said BYD India with its 15 years of commitment and successful EV journey in India, is set to 

further strengthen its charging footprint in partnership with Chargezone, Volttic and Indipro. This tie-up is to 
address the re-charging needs of all-new e6, India’s first premium e-MPV, across multiple cities and major 
highways in the country. 

BYD all-new e6 is equipped with a 71.7 kWh Blade Battery with a WLTC (city) range of 520km. It gives customers 
a safe and hassle-free driving experience, supporting both AC and DC fast charging, said the release. 

Mr. Sanjay Gopalakrishnan, Senior Vice-President - Electric Passenger Vehicle Business - BYD India, said, “It is 
matter of great pride for us at BYD to partner with these charging network players and be a part of the electric 
revolution. By enabling easy and convenient charging stations across major cities and highways, we will be 
supporting our customers in a smooth and happy electric driving experience.”

Chargezone, with its 650+ EV charging stations across 25+ cities, will provide its public charging network on 
national highways while Volttic EV Charging, with 300+ charging points pan-India, will be a vital partner of BYD. 
IndiPro will also provide charging facilities across India to BYD e6 customers through its charging network.
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Jameel commits $-220 million
investment in Greaves Electric

ABDUL Latif Jameel, an independent, family-owned, 
diversified global investor and operator, has announced 

its commitment to invest up to $220 million (Rs 1,700 crore) 
in Greaves Electric Mobility, marking one of the largest 
investments in the Indian two-to-three-wheeler space to date. 

It will initially invest $150 million for a 35.8 per cent fully 
diluted stake in the company making it the second-largest 
shareholder in Greaves Electric Mobility.

Greaves Electric Mobility is a subsidiary of Greaves Cotton Ltd. 
It has emerged as one of the fast-growing EV brands in the 
country, with retail sales standing at over 62,000 vehicles for 
the financial year 2022.

This venture is anticipated to accelerate Greaves Electric 
Mobility’s transition into the next phase of growth. In addition, 
it will also help in enhancing the competitiveness of the 
company in terms of product and market reach, said a press 
release.

Mr. Hassan Jameel, Deputy President 
and Vice-Chairman of Abdul Latif Jameel, 
commented: “At Abdul Latif Jameel, we are 
proud to be investing in Greaves Electric 
Mobility at such a critical time for India’s EV 
market. Together, we are embarking on a 
long-term journey to deliver cleaner, more 
sustainable – and crucially affordable – 
transport options to India’s population, and 
beyond.”

Mr. Nagesh Basavanhalli, Managing Director 
and Group CEO, Greaves Cotton Limited, said: 
“This investment from Abdul Latif Jameel is 
an important step towards clean, sustainable 
and affordable mobility solutions truly 
accessible to much wider customer base.”

Hassan Jameel, Abdul Latif Jameel, Nagesh Basavanhalli, Greaves Cotton Limited, 
Mohammed Jameel, Abdul Latif Jameel; and Karan Thapar, Greaves Cotton Limited.
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Badve Group forges alliance
 with EVR Motors of Israel  

BADVE Engineering Ltd, manufacturer of 
automotive components, has announced that it 

is forging a strategic commercial alliance with Israeli 
startup EVR Motors to manufacture Trapezoidal 
Stator – RFPM electric motors within India for electric 
vehicles.

These motors measure half the weight and size 
of competing electric motors and provide superior 
power and torque performance, claimed the 
company. 

In the 3W segment, the collaboration will address 
both commercial and passenger vehicles markets, 
which are poised for strong growth in India in the 
coming years, said a release by the company.

Badve Group, it said, has already initiated the joint 
development and localisation process at one of its 
facilities in Pune for manufacturing the EV motors and 
is currently developing prototypes to cater t Indian 
OEMs. The company plans to ramp up its production 
to an annual capacity of 5 lakh units by mid-2023 to 
meet the rising EV demand.

Mr. Sumedh Badve, President, EV Division, said, 
“We are very excited about our partnership with EVR 
motors. The ground-breaking EVR technology and 
our proven manufacturing expertise coupled with our 
strategic long-term customer relationships will ensure 
success of this partnership.”

“The strategic partnership with Badve Group, a 
leading Tier-1 manufacturer, offers multiple OEMs 
access to EVR’s advanced motor technology, tailored 
for the Indian market and made in India”, said Mr. 
Opher Doron, CEO of EVR Motors. 

Mr. Sumedh Badve
President, EV Division

Mr. Opher Doron,
CEO of EVR Motors
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Benling partners with
three lending players

CarTrade Tech inks alliance with Chola 

BENLING India Energy and Technology Limited, a 
company manufacturing electric two-wheelers, on 

May 11 announced its partnership with HDB Financial 
Services, ICICI Bank and IDFC Bank. 

These financing platforms will be offering customers 
with affordable and transparent credit to purchase 
Benling e-scooters across the country, said a press 
release. 

Mr. Amit Kumar, CEO and ED, Benling India, said, 
“The latest partnerships will help us overcome 
multiple barriers in the e-2W financing space in a 
structured manner and establish Benling India as a 
market leader in India.”

Benling India manufactures electric two wheelers 
at Manesar in Haryana since 2018, in technical 
collaboration with Japan’s Zhushi Clubs Limited. 

CARTRADE Tech’s CarWale abSure, a trusted source for high-quality pre-
owned cars, on May 23 announced partnership with Cholamandalam 

Investment and Finance Company Limited (Chola), the financial services arm of 
Murugappa Group, to offer easy and smart financing for used cars.

As part of the agreement, Chola will be the preferred financier for customers 
purchasing the used vehicles from CarWale abSure’s dealers. Chola will 
customise its products and offerings to suit the needs of these customers, said 
a press release.

Mr. Banwari Lal Sharma, CEO – Consumer Business, CarTrade Tech Limited, 
said, “This partnership between CarWale abSure and Chola is extremely 
beneficial to both of our customer bases because the main goal is to provide 
seamless financing for used cars.”

“We are happy to be partnering with CarWale abSure. Their culture of 
innovation and excellence, which reflects in their offerings, will bring added 
value to our customers,” said Mr. Ravindra Kundu, ED, Cholamandalam 
Investment and Finance Company Limited
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JK launches four new tyres at Excon 

EXPANDING its product range, JK Tyre & Industries 
on May 18 launched four new offerings in its off-

the-road tyre segment at Excon 2021, South Asia’s 
largest construction equipment event, in Bengaluru.

Speaking at the event, Mr. VK Misra, Technical 
Director, JK Tyre & Industries Ltd, said, “We at JK 
Tyre are excited to showcase the most cutting-edge 
technical breakthroughs at Excon 2021. Our new 
premium OTR tyre collection is created with advanced 
technology and is particularly designed to deliver 
increased mileage and exceptional traction in the most 
demanding of situations.”

According to a press release, the 45/65-45 58PR VEM 
63 L5 tyre is a premium heavy-duty product designed 
for wheel loaders that provides an extra load carrying 
capacity along with excellent casing reliability. 

The 14.00-24 GTL CHAMP 16 PR is designed to 
provide high traction, mileage and durability in harsh 
operation conditions and are meant to be used on 
Motor Grader & Tele handler.

The 12.00-24 Hard Rock Champion 20PR E4 a high 
tread depth tyre that provides excellent protection and 
traction for mining tipper trucks. The 16.00-25 VEM 045 
44PR E3 TT has been designed to meet the increased 
load per tyre demands of new age mining tippers.

Mr. VK Misra
Technical Director, JK Tyre & Industries Ltd

TYRES
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Doorstep delivery of diesel
Mahindra partners with Repos, Navankur for

TO ease the lives of the end-
consumers across Nagpur, 

Navankur Infranergy launched its 
mobile fuel pump Booster Diesel. It 
was inaugurated by Minister of Road 
Transport and Highways Nitin Gadkari 
along with PM Parlewar, Director, 
MSME, Department of Industries, 
Maharashtra.

Speaking on the occasion Mr. 
Nachiketa Pande, Director, Navankur 
Infranergy, said, “Booster Diesel – Fuel 
Bowser will serve across Nagpur to 
meet the demand for diesel by various 
end-users and industries at their 
doorstep. It is a double dispensing 
alpha mobile fuel pump built on 
Mahindra Furio 11 truck. This fully 
built mobile fuel bowser has been 
supplied by Pune-based Repos Energy.  
Door-step diesel delivery will lead 
to an efficient energy distribution 
infrastructure and will provide diesel to 

bulk consumers in the most legal and 
facet manner.”

“In partnership with Mahindra and 
Repos, we would further expand our 
presence in mobile fuel distribution 
in the region”, added Mr. Mahendra 
Nilawar, Director, Navankur Infranergy.

Repos Energy has tied up with 
Mahindra to cater to doorstep fuel 
delivery demand through its Furio 
trucks.

Speaking on the occasion, 
Mr. Chetan Walunj, Co-Founder, 

Repos Energy, said, “Bringing diesel 
on wheels through mobile petrol 
pumps has been one of our major 
accomplishments, and with the 
product superiorities and suitability 
that Mahindra Furio offers for fuel 
bowser application, we want to reach 
each and every corner of India and 
revolutionise the distribution of all 
kinds of energy in future.”

Mr. Jalaj Gupta, Business 
Head – Commercial Vehicles, 
Mahindra & Mahindra 
Limited, said, “A major 
proportion of the diesel 
goes into fueling industries, 
where it is often required in 
bulk. These industries resort 
to procuring diesel from 
fuel pumps using improper 
receptacles like barrels and 
bowsers which causes great 
losses in the form of spillage, 
pilferage, dead mileage, and 
manpower costs. Combining 
with the expertise of Repos 
Energy in fuel bowser 
business solution, we are 
introducing a compelling 
product offering to cater 
to the emerging need of 
industries and do our bit 
towards nation-building.”

Mr. Jalaj Gupta
Business Head – Commercial Vehicles, 

Mahindra & Mahindra
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Nissan corporate HQ in Gurugram         

Tata Motors files a record
number of 125 patents in FY22

NISSAN Motor India Ltd inaugurated its new 
corporate headquarters at Gurugram, in 

Haryana. It is situated in Worldmark Gurugram, a new 
thriving commercial and leisure hub.  

The corporate headquarters, said a press release, 
reflects new-age working sensibilities, which includes 
flexible workstations, driving home a new-age 
innovative ecosystem to help people and ideas thrive. 

Mr Guillaume Cartier, Management committee 
Chairperson – Africa, Middle-east, India, Europe and 
Oceania, said, “With the new office space, we aim to 
focus on wellbeing, engagement and enablement of 
employees. The team in India is truly big, bold and 
beautiful and we have gone a step above to ensure 
that the office echoes the same sentiment.”  

TATA Motors on May 26 announced that it has 
accelerated its drive for engineering excellence 

and innovation by filing a record number of 125 
patents in FY22, which is the highest ever in its 
history.

The patents entail a diverse range of innovations and 
developments in traditional and new energy powertrain 
technologies, safety, connected vehicle technologies, 
body in white (BIW) and trims along with other vehicle 
systems, said a press release. 

The company has also received a grant of 56 patents 
during the same period, it added. 

Mr. Rajendra Petkar, President & CTO, Tata Motors, said, 
“We have established a legacy of setting new benchmarks 
with cutting-edge technologies and features in the areas 
of new energy solutions, safety, product performance, 
cost of ownership and digitalization. An enabling 
culture and ecosystem to foster innovation amongst our 
workforce and the drive to keep challenging the status 
quo in pursuit of excellence has been the key to delivery. 
We remain committed to use our engineering prowess in 
creating top class mobility solutions to serve the evolving 
aspirations of our customers.”

Mr. Frank Torres, President, Nissan India, said, 
“This new office fuels an atmosphere of positivity, 
innovation and team work. Nissan India’s new office 
will continue to build on our philosophy of people 
first and encourage our employees to foster ideas 
that drive innovation.”
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Tata firms join hands for solar
rooftop project at Pune plant

TATA Power and Tata Motors have joined hands for 
the development of a 7 MWp solar rooftop project 

at Tata Motors’ passenger vehicle plant at Chikhali in 
Pune. 

This is the third phase of a joint 17 MWp on-site 
solar project developed by the two companies, of 
which a 10 MWp has been installed earlier. 

With this latest installation, the Tata Motors PV 
manufacturing unit, installed by Tata Power, will 
become home to India’s largest on-site solar project.

Tata Motors and Tata Power have recently inked 
a Power Purchase Agreement (PPA) for this solar 
project. A significant step towards building a resilient 
and sustainable future, the installation is collectively 
expected to generate 23 million units of electricity, 
mitigating 5.23 lakh tonnes of carbon dioxide. 

Mr. Rajesh Khatri, Vice-
President, Operations, Tata Motors 
Passenger Vehicles Ltd., said, 
“Tata Motors has been working 
towards reducing greenhouse 
gas emissions to achieve net 
zero emission goal. With fresh 
agreement to install an additional 
rooftop solar plant of 7 MWp 
in our Pune plant in association 
with Tata Power, we will move 
closer to our goal of 100 per 
cent renewable energy. Post- 
commissioning of this capacity, 
we will become the largest onsite 
solar installation in India.”

Maruti finalises land site
for new plant in Haryana
MARUTI SUZUKI has been in discussion with the Government 

of Haryana for investment in a new manufacturing site for its 
proposed capacity expansion.

On May 13, it completed the process of allotment of an 800 acres site 
at IMT Kharkhoda in Sonipat district with the Haryana State Industrial 
and Infrastructure Development Corporation Limited (HSIIDC).

The first plant with a manufacturing capacity of 2,50,000 vehicles per 
annum is expected to be commissioned within the year 2025 subject
to administrative approvals. In the first phase, the investment would be over Rs 11,000 crore. 
The site will have space for capacity expansion to include more manufacturing plants in the future.

Mr. Rajesh Khatri,
Vice-President, 
Operations, Tata 
Motors Passenger 
Vehicles Ltd.
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Chartered Speed MoU with 
GIFT City for EV adoption

MOBILITY services provider Chartered Speed has 
signed a Memorandum of Understanding (MoU) 

with GIFT City, India’s first Smart City and IFSC, to 
work together towards building a dynamic electric 
vehicles (EV) ecosystem in the city. 

The collaboration aims to enhance public transport 
facilities for commuting to and from GIFT city, as 
well as promote and strengthen EV infrastructure in 
Ahmedabad and Gandhinagar regions, said a press 
release.

As part of the MoU, Chartered Speed will provide 
EV mobility for intra and inter-city travel in which the 
company will operate electric bus service connecting 
GIFT City with Ahmedabad and Gandhinagar and 
provide electric bikes for convenience of people 
working, residing and visiting GIFT City.  

Chartered Speed will manage the day-to-day fleet 
operations, including drivers, route, fare and fare 
collection, maintenance of buses, and the setting up 
of charging infrastructure across GIFT City.

Mr Tapan Ray, MD & Group CEO, GIFT City, said, “As 
GIFT City continues to set benchmarks in sustainable 
development and innovation in the country, the 
collaboration with Chartered Speed will open a new 
chapter in green mobility solutions. This is being done 
keeping the future in mind where EVs and hybrid

 vehicles will inevitably revolutionise the way
people commute. The collaboration will also 

enhance connectivity options to and from GIFT City.”
Mr Sanyam Gandhi, CEO & Director, Chartered 

Speed Ltd., said, “We are delighted to collaborate with 
GIFT City for this initiative to provide connectivity, 
comfort and convenience to people working, residing 
or commuting to or from the GIFT city, in the form 
of electric buses.  We are confident that this will also 
accelerate the growth and widespread adoption of 
EVs not only within GIFT City, but will also pave the 
way in enhancing and strengthening EV Infrastructure 
in the region.” 
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Jio-bp, MG Motor and Castrol
 team up to boost e-mobility 

In a development that is expected to 
boost electric vehicle adoption and 

mobility in India, MG Motor India and 
Castrol India are set to collaborate with 
Jio-bp to explore mobility solutions for 
electric cars. 

Under the partnership, Jio-bp, 
MG Motor and Castrol will explore 
setting up four-wheeler EV charging 
infrastructure and expand Castrol’s 
existing auto service network to cater 
to EV customers.

The partnership is in line with Jio-
bp and MG Motor's commitment to 
provide a vast and reliable charging 
infrastructure to electric car customers 
and accelerating EV adoption in India, 
said a press release. Jio-bp is creating 
an ecosystem that will benefit all the 
stakeholders in the EV value chain and 
last year, the company constructed 

and launched two of India’s largest 
EV charging hubs. 

The JV’s electric mobility business, 
offering charging infrastructure to 
Indian consumers, operates under 
the brand Jio-bp pulse. With the 
Jio-bp pulse mobile app, customers 
can find charging stations nearby 
and charge their EVs.

The strategic partnership is aimed 
at creating EV-friendly roads for 
inter-city and intra-city travel by 
setting up a robust EV charging and 
service

infrastructure in the country. 
Along with the launch of ZS EV, 
which offers an updated range 
of 461 km in a single charge, MG 
has taken multiple steps towards 
strengthening the EV ecosystem in 
the country.

Under the partnership, Castrol 
will develop and expand its 
existing multi-brand auto 
service network and express oil 
change centers to start serving 
four-wheeler electric cars. These 
services will be offered across 
India at both Jio-bp mobility 
stations as well as select Castrol 
Auto Service workshops.
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ADVIK enters into technical
tie-up with Entecnia, Spain

ElectricPe partners Electric One

ADVIK Hi-Tech, an automotive component 
manufacturer, has announced a technology 

licensing agreement with Entecnia SLU, Spain, for 
electric vacuum pumps for passenger car braking 
systems. 

With Entecnia’s patented technology in electric 
vacuum pumps and ADVIK’s manufacturing 
capabilities, this product will cater to electric vehicles 
and internal combustion engines for automotive 
applications, said a press release.

This agreement is a strategic fit as it accelerates 
ADVIK from a current manufacturer of mechanical 
vacuum pumps to now offering the latest technology 
in electric vacuum pumps for global passenger car 
OEMs, added the release.

Mr Aditya Bhartia, Managing Director, ADVIK Group 
of Companies, said, “We are delighted about the 
tremendous opportunities this partnership brings. This 
reiterates our commitment to investing in innovation 
and go-to-market capabilities. This partnership is 
a strategic step in growing our customer base and 
product portfolio.” 

EV charging platform ElectricPe has partnered with EV super stores chain 
Electric One. Through this alliance, Electric One customers across 82 

stores in India will get access to ElectricPe’s EV platform. 
The alliance will be executed phase by phase, starting in Bengaluru, before 

scaling across different regions. It will strengthen ElectricPe’s network, which 
has already on-boarded 2,500 public charging points in Bengaluru.

The association will be a step towards a common goal of improving the 
charging infrastructure access India to boost customer confidence and 
seamless adoption of clean mobility. ElectricPe recently committed to 
ensuring 1,00,000 public charging points on its platform by the end of the 
year.  

Mr Javier Sanz, Managing Director of Entecnia SLU, 
said, "I am very excited to collaborate with ADVIK in 
bringing new technology electric vacuum pump to the 
Indian market. We are looking forward to a long and 
fruitful association with ADVIK to deliver technology 
products not just for India, but globally.” 



www.autoguideindia.com 47

PARTNERSHIPS

Ather completes $128-mn funding  
ATHER Energy on May 12 

announced the completion 
of its Series E round of funding 
with signing of investment 
agreements amounting to $128 
million with National Investment 
and Infrastructure Fund Limited’s 
(NIIFL) Strategic Opportunities 
Fund (SOF), and Hero MotoCorp, 
a significant shareholder of 
Ather, and additional investors. 

Ather plans to use the funding 
to expand manufacturing 
facilities, invest in research 
and development, charging 
infrastructure and to grow its 
retail network, according to a 
press release by the company.

Mr Tarun Mehta, CEO, Ather Energy, 
said “The switch to electric is inevitable 
and FY22 was the turning point for 
electric two-wheeler adoption in India. 
We are super excited to have NIIF come 
on board as an investor.”

This will be NIIFL’s first direct 
investment in the manufacturing sector.

Mr Padmanabh Sinha, Executive 
Director & Chief Investment 
Officer, NIIFL, said, “We are excited 
to partner with Ather Energy’s 
founders and management team 
who have developed deep expertise 
in the industry, developed a robust 
IP portfolio, and built strong 
manufacturing and distribution 
capabilities.”

Ather Grid partners with Magenta
for charging grids across locations
ATHER Grid, one of the country’s largest two-wheeler fast-charging networks, 

has signed a memorandum of understanding (MoU) with Magenta ChargeGrid 
to install Ather Grid for electric two-wheelers across locations in the country. 

The partnership will give Ather access to Magenta ChargeGrid’s multiple locations 
across India aiming to collectively accelerate the pace of expansion of public 
charging networks, thereby quickening the adoption of EVs in India. 

Magenta ChargeGrid is expanding its charging network to 35-40 cities with 
the aim to set up a network of around 11,000 chargers by the end of FY23. This 
partnership will give Ather Grid access to premium locations across Tier-I, Tier-II 
and Tier-III cities and highways. 

Mr. Nilay Chandra, VP, Charging Infrastructure and Marketing, Ather Grid, said 
“Our partnership with Magenta is another step towards building this industry 
collaboration. It will bring increased convenience by setting up AtherGrids at hubs 
strategically identified by them.”

Mr. Maxson Lewis, Founder and Managing Director, Magenta, said, “This 
collaborative approach with Ather Energy, shall further our vision and allow 
consumers to access our network of smart and safe charging stations.”

 

Mr Tarun Mehta 
CEO, Ather Energy
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CEAT is Strategic Time-out 
Partner for Women’s T20 

Okinawa forms JV with
Italian EV player Tacita 

CEAT has become the official Strategic Time-out Partner for 
Women’s T20 Challenge 2022. 

According to CEAT, its association with women cricket as a 
strategic timeout partner is aimed at bringing women's cricket 
at par with that of men's cricket in India. CEAT has had a long-
standing relationship with Indian cricket, be its bat sponsorship 
association with ace cricketers or being the official timeout 
partner of the much-celebrated IPL.

Harmanpreet Kaur, captain of Women’s Cricket, has expressed 
her gratitude towards CEAT for supporting women cricketers. 
“We thank CEAT for their continuous support to cricket in India 
and setting an example of breaking the gender stereotypes. We are looking forward to many such associations 
with CEAT for strengthening women's cricket in India."

Mr. Arnab Banerjee, Chief Operating Officer, CEAT Tyres Ltd said, “Women’s cricket has showcased some stellar 
performances in the past and CEAT, as a brand, is always committed to uplifting women’s sports in India.  We have 
been associated with Men's Cricket for almost two decades now and taking our journey ahead with the Women’s 
T20 Challenge is a proud moment for us and we see it as one of our most revered associations.”

OKINAWA Autotech and Tacita, an 
Italian manufacturer of electric 

motorcycles, signed a joint venture 
agreement on May 18. The new 
company, born from the joint venture, 
will be based in India and will begin 
production from next year.

While Okinawa will take care of the 
local development of future products, 
Tacita will provide the powertrain, 
controller, motor, battery packs and 
BMS, said a press release.

Mr Jeetender Sharma, MD & Founder, 
Okinawa Autotech, said, “Tacita’s 

Mr Pierpaolo Rigo, Managing 
Director, Tacita, said, “We are 
delighted to partner with a 
leading e-scooter manufacturer 
in India. The leadership team 
of Okinawa Autotech has a 
rich on-ground experience and 
knowledge about the market, 
competition, and customer 
behaviour. We are happy to 
provide our expertise in the 
premium EV bike segment to 
launch a top-end line of bikes.”

Mr Jeetender Sharma, 
MD & Founder, 
Okinawa Autotech

Mr Pierpaolo Rigo,
Managing Director,
Tacita
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British bus-maker Optare
ends its diesel journey  

NORTH Yorkshire-based Optare’s journey as a 
manufacturer and seller of diesel buses is set to 

end in a few weeks. The bus-maker, which has a lineage 
to Leyland Motor Company that was set up in 1907, has 
delivered over 12,000 of them so far and a few more will 
be handed over in the next six to eight weeks. The last 
of the diesel buses has ‘nearly completed production’. 

This development can be seen as a significant example 
of the transition of the automotive industry towards 
electrification. 

Optare will continue to exist as an entity though. The 
company remains because it has to serve the diesel 
buses which are in the market, for a period of seven to 
ten years. But it will not produce anything new.

Optare, formed in 1985, is one of the three major 
British bus-makers. Alexander Dennis (ADL) and 
Wrightbus are the other two. They, like Optare, have 
also embarked on strategies for the EV era but have 
retained their brand name for the new products. 

GLOBAL EYE

Lithium-ion battery market
to grow to 1.6TWh by 2026
THE demand for lithium-ion batteries is expected 

to rise to over 1.6TWh by 2026, up from 476GWh 
in 2021, according to a new research from Interact 
Analysis. Massive growth in both the battery and 
battery manufacturing equipment markets is driven 
largely by the electric vehicle boom, said the research 
report.

In 2021, the EV market accounted for 354.5GWh of 
lithium-Ion battery shipments, making up 74 per cent 
of the total shipments that year. By 2026 the EV market 
will account for 1,237.4GWh, 76 per cent of total battery 
shipments – a CAGR of 28 per cent. 

Out to 2026, APAC will continue to dominate the 
battery market, and will still account for 74 per cent of 
global shipments by 2026. Despite this, the Americas 
will see the highest growth rates for batteries, with 
a CAGR of 30 pc over the next five years. In terms of 
sales, China accounted for 54 pc of volume in 2021 (the 
second largest sales market was North America: 12% 
in 2021). 

EMEA regions are likely to see strong growth on the 
demand side from the EV and energy storage sectors 
and will account for a total sales market share of 12 per 
cent by 2026.  



Aston Martin DBX707 roars off, 
to be shipped to 50+ countries 
ASTON Martin DBX707, the world’s most powerful 

luxury SUV, has begun to roar off the assembly 
line at St Athan, Wales. 

Inspected by the Secretary of State for Wales, Mr. 
Simon Hart MP and Parliamentary Under-Secretary 
of State for Wales, Mr. David Davies MP, the very first 
DBX707 customer car was completed on May 9, with 
the benchmark-setting model set to be shipped to 
more than 50 countries around the world over the 
coming months.

Proudly hand built at the British ultra-luxury 
manufacturer’s facility in St Athan, Wales, DBX707 
elevates Aston Martin to the pinnacle of the luxury 
SUV segment with a unique combination of blistering 
performance, supreme dynamics, unmistakable style, 
and absolute luxury.

Providing immense power with its signature 707 PS, 
DBX707 is capable of a maximum speed of 193mph 
and can reach 0-60mph in just 3.1 seconds. 

More than 100 new skilled automotive technicians 
have been recruited by Aston Martin at St Athan to 
support the ramp-up of DBX707 production, with the 
DBX model the first Welsh-built production car for 
almost 50 years.

Mr. Michael Straughan, Chief Operating Officer 
of Aston Martin Lagonda, said: “Aston Martin is 
immensely proud to be manufacturing industry-
leading products like DBX707 from a world-class 
facility in Wales, and we are delighted to see the very 
first model completed.” 

Hyundai launches global 
campaign for robotaxis

HYUNDAI Motor Company on May 11 launched a 
global manifesto campaign called ‘Innovation 

Begins, from Very Human Things’ to share its vision for 
self-driving robotaxis. 

Motional, the global leader in driverless technology, 
will work in partnership with ride-hailing services to 
deploy the Level 4 autonomous vehicles across major 
US cities starting in 2023.

The all-electric IONIQ 5-based robotaxi, which was 
first unveiled at 2021 IAA Mobility to much acclaim, 
is an SAE Level 4 autonomous vehicle that can safely 
operate without a driver. To make the robotaxi a reality, 
Hyundai partnered with Motional, to equip the award-
winning IONIQ 5 with an array of hardware and software 
to provide safe and secure driverless operation.

Hyundai’s vision for the technology and customer 
experience resonates with the assertion that the IONIQ 
5 robotaxi is “a mobility solution with humanity inside 
— not just without a human driver.”

In line with Hyundai’s brand vision of ‘Progress for 
Humanity,’ the company’s aim for the robotaxi is to go 
fully autonomous while retaining a humanistic touch. 
This narrative is depicted through two videos of the 
recently-launched campaign.

GLOBAL EYE
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